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16.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 50.2 years old (2.9%
older than average) and have a $98,616 (15.9% lower than average) annual household income.
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4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 51.6 years old (5.4%
older than average) and have a $82,564 (27.9% lower than average) annual household income.
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6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 56.9 years old (15.%
older than average) and have a $81,471 (21.6% lower than average) annual household income.
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9.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 48. years old (1.3%
younger than average) and have a $97,608 (5.7% lower than average) annual household income.
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10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 51.6 years old (3.1%
younger than average) and have a $105,495 (.1% higher than average) annual household income.
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be a parent of 1 or more children under 18.
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 30.6% less likely to be a
college graduate, 5.9% less likely to work full-time, 5.7% less likely to be married, 12.5% more likely to
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be a parent of 1 or more children under 18.

4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 50.9% less likely to be a
college graduate, 8.2% more likely to work full-time, 16.8% less likely to be married, 3.7% more likely to
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6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 11.2% less likely to be a
college graduate, 3.6% more likely to work full-time, .5% more likely to be married, 16.7% more likely to
be a parent of 1 or more children under 18.
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19.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 46.1% less likely to be a
college graduate, 3.4% less likely to work full-time, 5.5% less likely to be married, .6% less likely to be a
parent of 1 or more children under 18.
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10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or Mare Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 19.4% less likely to be a
college graduate, 35.4% more likely to work full-time, 18.1% less likely to be married, 60.8% more likely
to be a parent of 1 or more children under 18.
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 1.3% more likely to own their
home, 16.4% more likely to own a lower valued home, 1.2% less likely to have a single-family home,
14.9% more likely to have a dog.
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: 4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 20.9% less likely to own their

home, 5.2% more likely to own a lower valued home, 1.% less likely to have a single-family home, 35.7%
| less likely to have a dog.
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» who Used KFC One or More Times in the past 30 days = MSP who Used KFC One or More Times in the past 30 days uMSP who Used KFC One or More Times in the past 30 days -MSP
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: 6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 3.2% more likely to own their

home, 29.1% more likely to own a lower valued home, 5.8% more likely to have a single-family home,
18.6% more likely to have a dog.
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. 9.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 2.9% more likely to own their

home, 8.6% more likely to own a lower valued home, 6.1% less likely to have a single-family home, 31.7%
more likely to have a dog.
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| 10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are .8% more likely to own their

home, 13.3% more likely to own a lower valued home, 3.% more likely to have a single-family home,
21.9% more likely to have a dog.
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) Single Family House (unattached) sild 42.4%
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 9.5% more likely to look up D-
I-Y advice online, 5.3% less likely to always vote in local elections, 11.6% less likely to belong to a gym, .1%

more likely to fly domestic past yr.
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4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 17.9% more likely to look up
D-I-Y advice online, 6.5% more likely to always vote in local elections, 6.5% more likely to belong to a gym,

22.7% less likely to fly domestic past yr.
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6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 4.9% more likely to look up D-
I-Y advice online, 9.7% more likely to always vote in local elections, 29.3% less likely to belong to a gym,

11.1% more likely to fly domestic past yr.
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9.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 13.4% more likely to look up
D-I-Y advice online, 25.4% less likely to always vote in local elections, 24.3% less likely to belong to a gym,
10.9% less likely to fly domestic past y
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10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 22.3% more likely to look up
D-I-Y advice online, 21.8% more likely to always vote in local elections, 11.8% less likely to belong to a gym,
5.6% more likely to fly domestic past yr
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Past 30-days QSR Users: Adults 18 or older

q 1 time
1 ,

2 times

3 times

4 times

5 times

6-9times

10times or more

6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 20.% more likely to use QSRs
past mo., 13.4% more likely to use Sit-Down Restaurants past mo., 35.% more likely to use Casinos past yr.,

97.% more likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling

Spa

® who Used KFC One or More Times in the past 30 days

4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 18.9% more likely to use QSRs
past mo., 24.5% more likely to use Sit-Down Restaurants past mo., 62.3% more likely to use Casinos past yr.,
26.7% more likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Coffen 831 Sports Bar  Bakery Other

asian

= who Used KFC One or More Times in the past 30 days mMsp

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
vh d KFC One or More Ti 14.3%

13.3%

[l 518,071

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

;12§,37a 11.0%

:311,.291 9.5%

369,764 9.5%

8.5%
6.7%

6.5%
PPN 5.6%

4.5%
4.1%

39.2%

Casinos visited past 12 4

3.1%

2.3% : Yes

Used Past 30-days: Adults 18 or older

oY

Vape

/ Cannabis Cigarettes

m MsP

Quick service restaurants used past 30 days: KFC

wwho Used KFC One or More Times in the past 30 days mMSP



Past 30-days QSR

1 time

3 times

4 times

5 times

6-9times

10times or more

0.2%

= who Used KFC One or More Times in the past 30 days

Avg. Monthly QSR Meals:

Total Monthly QSR Users:

100.0%

86.6%

Users: Adults 18 or older

ESTL

6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 15.5% more likely to use QSRs
past mo., 12.5% more likely to use Sit-Down Restaurants past mo., 16.8% more likely to use Casinos past yr.,

59.1% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

wm

18.4%

17.8%

8.9%

= who Used KFC One or More Times in the past 30 days mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
82.5% 73.3%

Drank Past 30-days. Adults 18 or older

Any Type of Beer

Liquor

Domestic Regular Beer
Wine
Imported Beer

Microbrew / Craft Beer

w who Used KFC One or More Times in the past 30 days

DMA Scarborough R1 2026: Feb25-Feb26

Domestic Light Beer e 33.2%

mSTL

Qual intab

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Top-10 Cuisines: Adults 18 or older

(Sit- Eﬂeﬂ-uﬂnu Used Past 30-days)
.
Mwion CHmm o wep/ mim et cofe  Swd!  Upok sl

Burgers / House{ Don
sports Bar coffee gar ua‘-

= who Used KFC One or More Times in the past 30 days mSIL
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used KFC One or More Times in the past 30 days _ 23.7%

EUsl 429,308 17.1%

lSSI!lI

m:l,zza l.O%

w 4.2%
= 21%

Used Past 30-days: Adults 18 or older

%

09

i / Cannabis

71.2%
Spa BF 199 Casinos visited past 12 hs: Yes
m who Used KFC One or More Times in the past 30 days mSTL

134

STL
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Cigarettes

= who Used KFC One or More Times in the past 30 days mSTL



Past 30-days QSR Users: Adults 18 or older

2l

1 time

l.s%

I 0.7%
10.8%

]
10.9%

2 times

3 times
4 times
5 times

6-9times

mwho Used KFC One or More Times in the past 30 days ®CIN

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 87.7%

34.% more likely to smoke cigarettes.

9.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 14.% more likely to use QSRs
past mo., 14.9% more likely to use Sit-Down Restaurants past mo., 29.3% more likely to use Casinos past yr.,

. 1time

2 times

3 times
4 times
5 times 7.9%

6 -9 times

9.6%

10times or more

Total Monthly Sit-Down Re

Users: Avg. M

15.2%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.0%

—10.4%

T
e
F

= who Used KFC One or More Times in the past 30 days

hly Sit-Down Re

uCIN
ant Meals:

86.4% 75.2%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liquor
Domestic Light Beer

Wine

-V
3.2% §
Efvi 11.3% |

' who Used KFC One or More Times in the past 30 days

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

uCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines
Bar / Nightclub
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant
Sports Betting
Other Gambling

Spa

= who Used KFC One or More Times in the past 30 days

171

CIN
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mCIN

Casinos visited past 12

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  chinese  Mexican

Coffen  Steakhouse Wings/  haian
House / Burgers |
Caffee ar Sports Bar

Bagel/  Upscale  Seafood
Deonwe /

= who Used KFC One or More Times in the past 30 days o

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
EEEEIN 26.1%
21.2%

who Used KFE One or More Times in the post 30 days

[T 212,684

-' Past 12 months Casino Activities: Adults 18 or older

%

725928
hs: Yes

Used Past 30-days: Adults 18 or older

%

Quick service restaurants used past 30 days: KFC

i / Cannabis

Cigarettes

= wha Used KFC One or More Times in the past 30 days



2 times

3 times

4 times

5 times

6-9times

10times or more

mwho Used KFC One or More Times in the past 30 days BWPB

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 79.4%

162.4% more likely to smoke cigarettes.

10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 25.9% more likely to use QSRs
past mo., 16.8% more likely to use Sit-Down Restaurants past mo., 56.% more likely to use Casinos past yr.,

. 1time

2 times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.1%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
Wine

Imported Beer

450,100 23.2%
414,068 21.3% | -

s,
Domestic Regular Beer -

Domestic Light Beer

4

3.8%
4.8%

Microbrew / Craft Beer
# who Used KFC One or More Times in the past 30 days mwes

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)

m, 325 10.9%

Stage Show / Concert pFerrry

Bar / Nightclub

Sports Betting 56,398 5.0%
7.2%
8%

Other Gambling a7%

= whe Used KFC One or More Times in the past 30 days
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WrPB
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Casinos visited past 12

e Tt
e
s
= who Used KFC One or More Times in the past 30 days uWPB
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
87.6% 75.0%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  piza

Mexican Steathouse Wings/  Coffer  Upscale seafood  Bagel/
Burgers /| House / Donut/
sports Bar Coffee Bar Bakery

makan
=who Used KFC One or More Times in the past 30 days =wWeB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
One or More Times in th 38.5%

L 387,505 19.9%

Past 12 months Casino Activities: Adults 18 or older

%

S58.507
hs: Yes

Used Past 30-days: Adults 18 or older

= WPB

Quick service restaurants used past 30 days: KFC

i / Cannabis

Cigarettes

Vape

* who Used KFC One or More Times in the past 30 days -WPB



6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 6.2% less likely to have a 401K,
17.4% more likely to have an Auto Loan, 19.3% less likely to Invest/Trade Stocks Online, 18.3% more likely to
pay with their Debit Card.

E“ﬁ?‘mwest*me'm.'s Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds  pererersy 17.5%
Money Market Funds ':g 8%
1,488,700 5.6%
Bonds oo
8.8%
Other (Crypto / NFTs / Metals, etc.) 9.5%

529 Plan / College Savings Plan m'”;m Checking  Debit or ATM

oz zc

Savings Credit Card Online Mobile Online Bill

.4% 9.0%
6.6%

Home

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property Mceoie Mortgage l::'m“\" ';";"*

® who Used KFC One or More Times in the past 30 days mUSA # who Used KFC One or More Times in the past 30 days B USA

Professional Services Used*: Adults 18 or older | 'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
" 53,434,833 %

Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

E16510 3.0%
Real Estate Agent e
he GERE 3.3%

10.2% g .55

. mu% 44% 4.7%

6.8%
Estate Planning Ej’:m | I o)
) 8% (*Past 12 Months) Paypal DebitCard  Venmo  MasterCard ApplePay  CashApp GooglePay American  Discover  Store Credit SquareCash Facebook Samsung
Divorce / Family Attormey o8% Express card Messenger

® who Used KFC One or More Times in the past 30 days mUSA % who Used KFC One or More Times in the past 30 days WUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,664
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lmﬁdmwzﬂ‘ments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

24.7%
m 7.2%
9,460 5.6%
538,289 13.8%
13.7%
9.6%
7,538 4.5%
360,844 B3

Other (Crypto / NFTs [ Metals, etc.) 5‘4;‘9%

Money Market Funds
Bonds

529 Plan / College Savings Plan

4.3% or 168,919 of MSP DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 11.7% less likely to have a 401K,
10.3% less likely to have an Auto Loan, 55.% less likely to Invest/Trade Stocks Online, 15.3% more likely to pay
with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

. 7.3%
1.1% 6.8% 59% 4535 59%

o Lo L. P

3 00,3031 i P

Debit or ATM  Credit Card

Home

Online Bill

Mobile

Online

Checking

Savings Money  Certificates of S(uﬁmtln Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 13'3%7_5% Arcount "‘:‘“"; :}":“’ Mortgage
w who Used KFC One or More Times in the past 30 days uMSP = who Used KFC One or More Times in the past 30 days u MSP
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
et e 4
947,695 24.2%
Tax Preparation Service 30510 L
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
1 9.2%
it o
Real Estate Agent % —_— PP 10.0% 0.33% 8.8%

Estate Planning &’;""m
*Past 12 Months|
Divorce / Family Attorney I' ugu:;, f /
® who Used KFC One or More Times in the past 30 days uMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 88

Apple Pay

Store Credit  Square Cash
card

3.2%
M"m Lo%
- s

Facebook  Samsung Pay
Messenger

Cash App American
Express

Debit Card  MasterCard Zelle

Google Pay

® who Used KFC One or More Times in the past 30 days

MSP
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6.9% or 172,843 of STL DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 15.1% more likely to have a

401K, 3.5% more likely to have an Auto Loan, 53.9% more likely to Invest/Trade Stocks Online, 1.8% more
likely to pay with their Debit Card.

ﬁ‘mvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401KPlan = 1A%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds :.s.a!i
Money Market Funds 112;”3%
Bonds h 0.5% 14.8%
6,1 8.1%
Other (Crypto / NFTs / Metals, etc.) 3;_3; HeE . . ax Lox TA% 5% 5.0%
S . s QOO o | - ]
529 Plan / College Savings Plan h 8.6% Checking Debitor ATM  Savings  Credit Card Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Market  Deposit (CDs) Improvement Home
Second Home or Real Estate Property m 6_77';’" A L:'o':‘e Mortgage
® who Used KFC One or More Times in the past 30 days mSTL # who Used KFC One or More Times in the past 30 days ESTL
Professional Serwces Used * Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older
T
Online Investing / Stock Trading
Insurance Agent ata Local Ofice (ot online) m 18.8%
Aecountant g & ®
Real Estate Agent og% 107%
&m ™ o 6.7% so
; 1.2% (*Past 12 Months) Debit Card  MasterCard Zelle ApplePay  CashApp GooglePay  Discover Store Credit American  Facebook Square Cash Samsung Pay
Divorce / Family Attormey ! 12% card Express Messenger
# who Used KFC One or More Times in the past 30 days mSTL % who Used KFC One or More Times in the past 30 days HSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 134
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9.1% or 176,530 of CIN DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 3.3% less likely to have a 401K,

10.% more likely to have an Auto Loan, 21.3% less likely to Invest/Trade Stocks Online, 19.8% more likely to
pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

894,462 46.0%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds m 13.6%
4.1%
h 11.0%
529 Plan / College Savings Plan ot

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) 1_5% A% ATH o 45%

— 2o siusc 1o 2ou souac 20 L

Second Home or Real Estate Property 5.8% chechlﬁ Debit or ATM Credit Card  Online Mobile  OnlineBil  Home  Autoloan  Money Studentloan Certificates of Personal Loan  Home  Refinanced

e Account card Banking Banking Paying Mortgage Market Deposit (CDs) Improvement Home
Bonds 3.0% Account Loan or Home Mortgage
6.6% Equity Loan
® who Used KFC One or More Times in the past 30 days ECIN ® who Used KFC One or More Times in the past 30 days ECIN
Professional Services Used*: Adults 18 or older | @A'Past 3-Months Payment Methods Used: Adults 18 or older
T brepmation Seie
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 9.4% 8.1%
amm O g 4%

Estate Planning -
o
Divorce / Family Attormey E’D'Z% (*Post 12 Months}
1.0%
# who Used KFC One or More Times in the past 30 days HCIN
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 171

ssigan
Store Credit  Square Cash
Card

American Discover
Express

# who Used KFC One or More Times in the past 30 days

Facebook  Samsung Pay
Messenger

Cash App

oo, ; P
visa Paypal  DebitCard  Venmo  MasterCard  Zelle Apple Pay Google Pay

HCIN
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10.% or 194,250 of WPB DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 30.8% more likely to have a

401K, 35.6% more likely to have an Auto Loan, 41.9% less likely to Invest/Trade Stocks Online, 31.4% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older N d Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) 7
Stocks or Stock Options
Mutual Funds 15.3%
Money Market Funds 14.9‘)6
Other (Crypto / NFTs / Metals, etc.) m- T

19 | 8.6%
Bonds

159 34% 449 2.2%
. -

- : TR icam 197 . EOE
Second Home or Real Estate Property 7.1% Checking Debitor ATM  Savings  Credit Card i Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan  Home Refinanced
2 = Account card Account i Banking Paying Mortgage Market  Deposit (CDs) Improvement Home
. 8,154 4.2% Account Loanor Home Mortgage
529 Plan / College Savings Plan 5% Equity loan
® who Used KFC One or More Times in the past 30 days uWPB # who Used KFC One or More Times in the past 30 days = WPB

Professional Serwces Used*: Adults 18 or older T\ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 310,514 18.0%
Accountant ?.04 175 15.6%
Online Investing / Stock Tradi
I t ata Local Office (not onli
nsurance Agent ata ice (1 Ine) 7.056 . .

Estate Planning ﬁ“j o% 1 10.2%
: i 15.7% LR 5.0% 60% 450 40%
4.6% .
7 1.1% (*Past 12 Months) visa PayPal MasterCard  Debit Card Venmo ApplePay  CashApp  American  GooglePay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney & l % Express card Messenger
% who Used KFC One or More Times in the past 30 days uWPB ¥ who Used KFC One or More Times in the past 30 days HWPB
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"Other QSRs Used past 30 days"”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

McDonald's

Burger King

Taco Bell

Chipotle
Popeyes

Starbucks

Wingstop

Five Guys L ETTE
W P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
H P18+ USA (Other QSRs used One or More Times past 30 days)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 1664 f' ®* Share of Everything
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"Other QSRs Used past 30 days”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

McDonald's

1,469,353
Arby's
Culver's

Burger King

Dairy Queen

@hﬂk@(ﬂ, Chick-fil-A 2Ades ‘ .

Wendy's

JimmyJohn's

Chipotle

MINNEAPOLIS-ST. PAUL
White Castle F

m P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

B P18+ MINNEAPOLIS-ST. PAUL (Other QSRs used One or More Times past 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 88 f‘ Share of Everything
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"Other QSRs Used past 30 days"

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

McDonald's

Subway
Taco Bell
Burger King
Arby's

Domino's

Chick-fil-A

22.9%

Hardee's

Popeyes
poPeYes

Lee's Famous Recipe Chicken
9

Raising Cane's

H L]
CaptainD's 270
B P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
m P18+ ST. LOUIS (Other QSRs used One or More Times past 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 134 f ®* Share of Everything
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"Other QSRs Used past 30 days"”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More
Times past 30 days)

McDonald's

860,078

Wendy's 25.4%

493,552
Taco Bell '
Arby's
Burger King

Mo Domino's
‘»

@Jﬂkf@‘ﬂ}& Chick-fil-A

Subway
White Castle
Chipotle

Dairy Queen prsieas ; 24.3% CINCINNATI

Skyline Chili

u P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ CINCINNATI (Other QSRs used One or More Times past 30 days)
CINGINNATI DMA  Scarborough R1 2026: Feb25-Feb26  Qualntab: 171 * Share of Everything
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“Other QSRs Used past 30 days"”

218+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More

Times past 30 days)
McDonald's
Burger King
Chick-fil-A
Popeyes
PoPeyves
Dunkin'
Wendy's
Taco Bell
90® Chipotle
CHICKEN & SEAFOOD Bud's Chicken
Ve ——t
@% Wingstop

Arby's
iroplcar Pollo Tropical

WEST PALM BEACH-BOCA RATON

® P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ WESTPALM BEACH-BOCA RATON (Other QSRs used One or More Times past 30 days)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 236

Share of Everything
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 14 hours, 24
minutes and 39 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 52 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

o5 A

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
X
70:28:25
fioivisi 57.0%
who Used KFC One or More usA

Times in the past 30 days

S
® who Used KFC One or More Times in the past 30 days H USA
usA USA Projection Searborough R1 2026: Jan25-Mar26 Qual Intab 1,664 Scarborough R1 2026: Jan25-Mor26 ~ USA Projection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 24,3 Hubba rd Share of Everything
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 8 hours, 13
minutes and 12 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 9 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older

concurrent
Usage %:

who Used KFC One or More
Times in the past 30 days

® who Used KFC One or More Times in the past 30 days m MSP

MSP  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 88 MINNEAPOLIS-ST. PAUL ~ DMA  Searborough R12026: Feb25-Feb26 ~ Qual Intab 1,93 Hubba rd 3““";! af E"eh".““i"g
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 4 days, 3 hours, 10
minutes and 30 seconds each week with All Forms of Media.

92.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 50 minutes each week
listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: KFC




Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 4 days, 6 hours, 13
minutes and 40 seconds each week with All Forms of Media.

85.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 10 hours and 42 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 7 hours, 0 minutes
and 57 seconds each week with All Forms of Media.

89.1% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 10 minutes each week
listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 16 hours, 51
minutes and 55 seconds each week with All Forms of Ad-Supported Media.
80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 4 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 6 hours, 29
minutes and 41 seconds each week with All Forms of Ad-Supported Media.

81.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 30 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- S
concur
usage 58.6%

who Used KFC One or MsP
of Total More Times in the past 30
% of Te days
Weekly H:M:

¥ who Used KFC One or More Times in the past 30 days m MSP
DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 88 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab Hubbar Share of Everything
All Graphs and saefa ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anythinga
BROADCASTING

Quick service restaurants used past 30 days: KFC




Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 1 hours, 23
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 6 hours, 40
minutes and 40 seconds each week with All Forms of Ad-Supported Media.
82.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 9 hours and 53 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 11 hours, 42
minutes and 30 seconds each week with All Forms of Ad-Supported Media.

84.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 7 hours and 13 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 9 hours
and 15 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio

for an avg. of 69.2 minutes/day.

(Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 7 hours
and 47 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM Radio

for an avg. of 72.9 minutes/day. (Local Radio delivers 12.7% of Time with Ad-Supported Media.
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 10
hours and 29 minutes each day with All Forms of Ad-Supported Media. 89.4% listen to Local AM/FM

Radio for an avg. of 71.7 minutes/day.
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Radio for an avg. of 84.8 minutes/day.

Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 11
hours and 14 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 8 hours
and 31 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio
for an avg. of 62. minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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- 13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day representing
36.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audm (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

137,931 or 81.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 27.3%
of all time spent daily with Ad-Supported Audio.
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154,449 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 45.4%
of all time spent daily with Ad-Supported Audio.
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- 146,061 or 82.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 84.8 minutes every day representing 44.7%
of all time spent daily with Ad-Supported Audio.
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- 163,864 or 84.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing 38.% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

79.1%

YouTube Music SiriusXM
29.2 20.4

*
o e =
[ i~ 2
o IS
R = H

SiriusXM Podcasts Spotify
23.7 20.7 16.9

b2

Owned

: Pandora
Musi... 11.9 Amaz All

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

=

who Used KFC One or
More Times in the past 30

- ~ . YouTube ) on Oth
Podcasts Music Pandora Musi

19.0 All Others 16.4 L c..
111

ers
8.5

Local AM/FM TV Music Local AM/FM TV Music Owned Appl iH...
Radio Channels Spotify : Radio Channels Music e
70.1 13.4 10.5 71.7 13.4 12.6 M... Au...

® who Used KFC One or More Times in the past 30 days = WPB

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Total Persans:

% Time spent:

Podcasts P05 i

TV Music Channels m
YouTube Music m

Pandora m m
Amazon Music M
seorty EPEG WE
At others R
iHeartRadio E%

e U 243 ;
Audiobooks _ 8% 0.0%

YouTube
Podcasts Music
20.1 14.6

YouTube Music Podcasts
226 11720)

Avg. Hours+Minutes/day with Ad-

i Amaz
TV Musi TV Music
Supported Audio: Adults 18 or older Al

Channels All Channels : on
13.4 Others Spotify 13.4 Music
11.2 10.2

Amazon iHe | S Pandora

Local AM/FM Radio

Pandora Local AM/FM Radio

(o5 |
(o]
(105 |
(o]

who Used KEC One or WweB : >
Owned Music _ D0% More Times in the past 30 62.0 12.4 Music... s W 68.1 12.7
days
A — - | |
® who Used KFC One or More Times in the past 30 days =WPB # who Used KFC One or More Times in the past 30 days = WPB

wp8 DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 236
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® Share of Everything

Quick service restaurants used past 30 days: KFC



36.7% of all time spent daily with Ad-Supported Audio.

. 13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day representing
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137,931 or 81.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 72.9 minutes every day representing 27.3%
of all time spent daily with Ad-Supported Audio.
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154,449 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing 45.4%
of all time spent daily with Ad-Supported Audio.
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146,061 or 82.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 84.8 minutes every day representing 44.7%
of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who Used KFC One or
More Times in the past 30
days
24.7%
13 8% 14.3% 13 8% 0
123% 10.4%
o 6.4% 6.5% 6.1%
9 3% >-2% >-1% G A1% o 2.7% 2.2%
]
31,526 480,096 24,674 170 403 24,341 278 454 24,440 239 448 18,288 100 655 8,928 124,197 11,470 ss 045 7,238 117 959 4,851 42,203
Podcasts Pandora YouTube Music TV Music Amazon Music Spotify iHeartRadio All Others SiriusXM

Channels

* Share of Everything
for Anything _ ©

Quick service restaurants used past 30 days: KFC



163,864 or 84.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing 38.% of
all time spent daily with Ad-Supported Audio.
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13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
Contemporary Hit Radio, and Classic Rock.
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137,931 or 81.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, and Hot AC.
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154,449 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Adult Hits, New Country,
and Adult Contemporary.
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146,061 or 82.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary, Active
Rock, and Pop Contemporary Hit Radio.
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[Averoge Week)

163,864 or 84.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
Urban AC, and Pop Contemporary Hit Radio.
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11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 125.4 minutes every day representing 34.%
of all time spent daily with Ad-Supported Video.
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104,313 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 140.4 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Video.
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132,512 or 76.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 147.2 minutes every day representing 32.6% of all
time spent daily with Ad-Supported Video.

% Time spent:

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

i

YouTube Video | Netflix

AppleTV Amazo
+,fubo,P n

luto, Tub Prime/|
i, etc.... MDb/...

Local TV Stations
151.2

Paramo
unt+...

Non-Premium Cable TV
Networks
92.4

Netflix
303

Hulu/H Premiu
ulu + m
Live.. Cabl...

Amazon
Prime/IM
Db/FireT
V...
TikTok

153 ks

Roku +

Peacock

Non-Premium Cable TV

Networks Hulu/H

Local TV

Stations The Roku

Disney+
Premium Cable TV Networks

who Used KFC One or
More Times inthe past 30
days

5% =

12.5%
mwho Used KFC One or More Times in the past 30 days

WSTL

N
i bo
E=R S8R I

121.1 ulu +...

131.4 Channe...

Para...

# who Used KFC One or More Times in the past 3

0 days

ESTL

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Total Persons:

P L

SR I o] —

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, ete.
Peacock

Paramount+

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

STL  DMA
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, inc. LLC. Al rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

0. who Used KFC One or More STL
O 0% T e pat S e
# who Used KFC One or More Times in the past 30 days
Scarborough R1 2026: Feb25-Feb26 Qual Intab 134

mSTL

% Time Spent:

N
B
I
R

¥

X

0%

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0.0%

YouTub
e Video
39.4

Non-Premium Cable TV
Networks
117.9

Appl
eTv+
Prime/l  ,fub

Para...
Amazon

MDb/Fir  0,Plu
0% to,T
349 ubi...

Local TV Stations
147.2

Non-Premium Cable TV
Networks
88.5

TikTok
15.3

be
Video
pL R

AppleTV+
,fuboPl...

Local TV Stations
125.8

Hulu/
Hulu
YouTu . +.

Rok...

Amazon
Prime/IM
Db/FireT
v
392

Netfli

X
12.1

Pa...

= who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

mSTL

soefa.ai

® Share of Everything
for Anything _




109,149 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 135.9 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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145,505 or 74.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 64.4 minutes every day representing 24.4% of all
time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 125.4 minutes every day representing 34.%
of all time spent daily with Ad-Supported Video.
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104,313 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 140.4 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Video.
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132,512 or 76.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 147.2 minutes every day representing 32.6% of all
time spent daily with Ad-Supported Video.
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109,149 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 135.9 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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145,505 or 74.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 64.4 minutes every day representing 24.4% of all
time spent daily with Ad-Supported Video.
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11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Local News - Morning, Game Shows, Sports, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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News - Morning, Game Shows, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week)

Local News - Evening
Comedies

Local News - Morning
Sports

Movies

Game Shows

Dramas
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Local News - Late
Documentaries

Court Shows

Total Persons:

M

TV Stations: Adults 18 or older

-

P —s
m-m. rem—
PR —— More Ticsinthe st 0
O —, o

® who Used KFC One or More Times in the past 30 days

mSTL

Avg. Hours+Minutes/day with Local

% rime spent:

' 132,512 or 76.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Game
Shows, Dramas, Sports, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Quick service restaurants used past 30 days: KFC



' 145,505 or 74.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Comedies, Sports,
Local News - Evening, Movies, and Game Shows.
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Quick service restaurants used past 30 days: KFC



[ 13,350,571 or 77.1% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 177.5 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Digital Media.
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117,988 or 69.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 118.8 minutes every day representing 17.2% of all time
spent daily with Ad-Supported Digital Media.
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132,314 or 76.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 154.4 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Dlg:tal (Persons & % Reach): Adults 18 or older

Total Persons:

[ 147,115 or 83.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use

Ad-Supported Social Media for an average of 218.5 minutes every day representing 30.2% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All D:g:tal (Persons & % Reach): Adults 18 or older
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| 159,027 or 81.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 200.6 minutes every day representing 35.% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Sacml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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12,790,679 or 73.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 66. minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.
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117,988 or 69.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 28.4 minutes every day representing 31.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medra (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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132,314 or 76.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 55.3 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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147,115 or 83.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 91. minutes every day representing 41.6% of all time
spent daily with Ad-Supported Social Media.
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147,105 or 75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 77.4 minutes every day representing 38.6% of all time
spent daily with Ad-Supported Social Media.
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12,790,679 or 73.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 66. minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.
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| 117,988 or 69.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 28.4 minutes every day representing 31.4% of all time
spent daily with Ad-Supported Social Media.
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132,314 or 76.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 55.3 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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| 147,115 or 83.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 91. minutes every day representing 41.6% of all time
spent daily with Ad-Supported Social Media.
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147,105 or 75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 77.4 minutes every day representing 38.6% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,173,418;
Local Radio: 881,197; Social Media: 867,053; Non-Prem. Cable: 436,241; Local TV: 392,925
reaching Adults 18 or older who Used KFC One or More Times in the past
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 8,919; Social Media: 7,025; Non-Prem. Cable: 3,616; Local TV: 3,240 reaching
Adults 18 or older who Used KFC One or More Times in the past 30 days.

All Other Digital Media: 10,882;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,682; Social Media: 9,440; Non-Prem. Cable: 5,251; Local TV: 4,577 reaching
Adults 18 or older who Used KFC One or More Times in the past 30 days.

All Other Digital Media: 13,074;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,110;
Social Media: 10,421; Local Radio: 9,436; Non-Prem. Cable: 4,696; Local TV: 3,897
reaching Adults 18 or older who Used KFC One or More Times in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,630;
Local Radio: 10,412; Social Media: 9,512; Non-Prem. Cable: 5,949; Local TV: 4,951
reaching Adults 18 or older who Used KFC One or More Times in the past 30 days.
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14,991,530 or 86.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days
spend an average of 51.7 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local
Radio Stations Out-of-Home for an average of 42. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: KFC




140,576 or 83.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 48.3 minutes per day driving, seeing Billboards and Signs. 68.3% Listen to Local Radio
Stations Out-of-Home for an average of 44.2 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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154,569 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 48.4 minutes per day driving, seeing Billboards and Signs. 74.7% Listen to Local Radio
Stations Out-of-Home for an average of 43.4 minutes/day.
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163,653 or 92.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 44.2 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations Out-of-Home for an average of 51.4 minutes/day.
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177,312 or 91.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 37.8 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local Radio
Stations Out-of-Home for an average of 37.5 minutes/day.
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14,991,530 or 86.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 51.7 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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140,576 or 83.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 48.3 minutes per day driving, seeing Billboards and Signs representing 26.7% of all Time Spent
with Ad-Supported Out-of-Home Media.
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. Out-of-Home Media: Adults 18 or older
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154,569 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 48.4 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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163,653 or 92.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 44.2 minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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177,312 or 91.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 37.8 minutes per day driving, seeing Billboards and Signs representing 28.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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140,576 or 83.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 48.3 minutes per day driving an average of 28.1 miles each day and are 177.2% more
likely to use US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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154,569 or 89.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 48.4 minutes per day driving an average of 28.2 miles each day and are 173.8% more
likely to use Stan Musial Veterans Memorial Bridge than the Me

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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163,653 or 92.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 44.2 minutes per day driving an average of 25.7 miles each day and are 90.1% more
likely to use State Road 747 (Princeton, Glendale Road) than th
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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177,312 or 91.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 37.8 minutes per day driving an average of 22. miles each day and are 110.1% more
likely to use Blue Heron Blvd than the Metro average.

Employment Zip Codes: Adults 18 or older
3 7.07%

3;048 1.7

1

5.61%

W
P

5.54%
2.03%

5.22%

T .39%

r 1.62%
0.61%
r 1.51%
RN 0.97%

1.50%

r 1. 15%

PANIEM 1.08%
24,719 1.27%
1.37%
i
pEXTIN  0.96%
o
0.58%

0.93%
L 0.41%

m,a.%sm%

0.71%
0.44%
0.60%
s PXIE 0.62%
*® Share of Everything




- SUM(Adults 18 or olde.

Top Residential Zip Codes: (Adults 18 or older who Used KFC One or More Times in the past 30 days)

=

2026 Mapbox ® OpenStreetMap

MsSP DMA Scorborough R1 2026: Feb25-Feb26 Quat Intab 88 * share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved, Soe a.a_l for Anything

Quick service restaurants used past 30 days: KFC



SUM(Aduits 18 or olde..

Top Residential Zip Codes: (Adults 18 or older who Used KFC One or More Times in the past 30 days)

STL OMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 134 ® share of Everytning
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved. Soe a.al for Anything

Quick service restaurants used past 30 days: KFC



SUM(Adults 18 or olde...

32 13,737

Top Residential Zip Codes: (Adults 18 or older who Used KFC One or More Times in the past 30 days)

2026 Mapbox & OpenStreetMap

CW  DMA  Scorborough R12026:Feb25-Feb26  Quolintab 171 * Snhare of Everytning
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. for Anything _

Quick service restaurants used past 30 days: KFC




v SUM(Adults 18 or olde.

Top Residential Zip Codes: (Adults 18 or older who Used KFC One or More Times in the past 30 days)

wre OMA Scorborough R1 2026: Jan25-Jon26 Qual Intab 236 * sShare of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved. Soeﬁ.al for Anything

Quick service restaurants used past 30 days: KFC



6,170,743 or 35.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older
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- 45,151 or 26.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 32.1%
of all time spent daily with All forms of Print Media.
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. 61,780 or 35.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 29.7%
of all time spent daily with All forms of Print Media.
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= who Used KFC One or More Times in the past 30 days mSTL

a

Wall Street Journal
(Daily)
109

New York Times
(Sunday)
10.7

Magazines

: New York Times
Local Daily (Daily)
Newspaper{s) 74
(Daily+Sunday)
B.

Direct Mail

New York Times
(Sunday)
148

Local Daily
Newspaper(s) (Sunday)

New York Times

USA Today (Daily) (Daily)
101

9.2

Local Daily
Newspaper(s)
{Daily+Sunday)

Magatines
86 83

Advertising [excluding
Catalogs)
6.8
Local Daity
Newspaper(s)
(Sunday)
1.2

Local Daily

USA Today (Daily)
92

Catalog
Di ] =
Local Daily Advertising 35
Wall Street Journal Newspaper{s})  (excluding
{Daity) (Daily Catalogs)
13 81 75 e

= who Used KFC One or More Times in

the past 30 days mSTL

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

wall street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Books

STL DMA

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

who Used KFC One or More:
Times in the past 30 days
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Scarborough R1 2026: Feb25-Feb26

Qual intab 134

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

l
(70 04
(1254
m
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New York Times
(Daily+sunday) Magazines
9.1 88

New York Times
(Sunday)
10.7

Local Daily
Newspaper(s)
(Daily+Sunday)
8.1

‘Wall Street Journal Local Daily
(Daily) USA Today (Daily} | Newspaper(s) (Daily
109 9.2 77

Wall Street Journal
(Daily} USA Today (Daily)
. 113 101
New York Times
(Sunday)
14.8

New York Times (Daity)
8.2

Mag;:;ne-, irect
Mail
Advertisi
ng
(excludin
New York Times Local Daily Newspaperis) Local Daity [
(Daity+Sunday) (Daily+Sunday) Newspaper(s) (Daily Catalogs)

12.0 8.6 8.1 7.5

= who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

mSTL
® Share of Everything

meﬁ-al for Anything .



40,787 or 23.1% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing 22.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Med’m (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

”m

18.4%

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Tatal persons:

m—m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

'wha Used KFC One or More
Times inthe past 30 days

-"z #*
s 27|l

# who Used KFC One or More Times in the past 30 days uCiN

Wall Street Journal
(Daily)
2.0

New York Times
(Daily+Sunday)
87

New York Times
(Sunday)
9.8

Direct Mail

Advertising
(excluding
Catalogs)
78

(Dail

Local Daily
Newspaper(s)

Sunday)
71

Local Daily

Newspaper(s) (Daily

New York Times
(Daily)
7.7

6.7

Catalo.

New York Times
{Sunday)
121

New York Times
(Daily+Sunday)
10.0

Magazines
9.8

Wall Street Journal
(Daily)
9.1

Direct Mail Advertising
Local Daily (excluding Catalogs)
Newspaperls)
(Daily+Sunday)

8.1

Local Daily
Newspaper(s) (Daily
7.6

New York Times
(Daily)
7.8

Catalogs
34

# who Used KFC One or More Times in

the past 30 days

uCIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

Total persans:

—!m-
@

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older ;

40 2.5%
22 LR B
P 8% e
0.0%
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% Time Spent:

FIFFIFEEEEEED

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
9.8

Magazines
15.8

Local Daily
Newspaper(s) (Sunday)

Direct Mail Advertising
{excluding Catalogs)
9.9 7.8

USA Today (Daily)
9.1

New York Times
(Daily)
72

Local Daily
Newspaper(s)
{DailysSunday)
71

Local Daily Newspaper(s) {Daily

New York Times
(sunday)
121

Local Daity
Newspaper(s)
(Sunday)
1.2

New York Times.
(Daily+Sunday)
10.0

Magazines
9.8

USA Today (Daily)
9.8

Local Daily
Newspaper(s)
(Daily+Sunday)
B.1

‘Wall Street
Joumnal [Daity)
9.1

New York Times (Daily)
78

Local
Daily
Newspape
ris) (Daily
76

Direct Mail Advertising
{excluding Catalogs)
76

® who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

soefa.ai

ECIN

Share of Everything
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. 86,009 or 44.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing
32.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magatines
USA Today (Daily)

All Local Weekly Newspapers

-""'z.s% A

u who Used KFC One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used KFC One or More
Times in the past 30 days

ous [
we

uWPB

New York Times
{Sunday)
155

New York Times
(Daily+Sunday)
127

Magazines
119

Local Daily
Wall Street Journal | Newspaper(s)
(Daily} (Daity+Sunday)
117 10.9

New York Times
{Daily)
9.9

Direct Mail
Advertising
_ (excluding Catalogs)
Local Daily 75
Newspaper(s)
(Daily

100 Catalo...

New York Times
{DailysSunday)

New York Times Wall Street Journal
(Sunday) {Daily)
12.6 9.5

Local Daily

Newspaper(s)

(Daily+Sunday)
85

USA Today (Daily)
87

New York Times
Magazines (Daity)
8.3 83

Direct Mail

Local Daily Advertising
Mewspaper(s) (excluding
(Daity Catalogs)

7.8 12 AlL.

Catalogs
3.8

u who Used KFC One or More Times in the past 30 days

= WPB

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avi

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

USA Today (Daily)

All Local Weekly Newspapers

Books

wprB DMA

persons:

% Time Spent:

O — 13,90

® who Used KFC One or More Times in the past 30 days
Scarborough R1 2026: lan25-lan26

Avg. Hours+Minutes/day with Ad- M
Supported Print Media: Adults 18 or olderm

who Used KFC One or More: WPB
Times in the past 30 days
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. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Daily+Sunday)
New York Times 12.7
{sunday)
155

Local Daily
Newspaper(s)
{Sunday)
154

USA Today (Daity)
10.8

Wall Street Journal
Magazines (Daily)
119 1.7

Local Daily
Newspaper(s) | New York Times
(Daily (Daily)

10.0 9.9

Direct Mail Advertising {excluding

New York Times.
(Daity+Sunday)
New York Times 185
(Sunday)
126

Local Daily
Mewspaper(s)
(Sunday)
12.0

Magazines

Wall Street Journal
(Daity)

USA Today (Daily)
9.5 8.7

Local Daily
New York Times  Newspaper(s)
(Daily) (Daily
LE] 78

Direct Mail Advertising (excluding
Catalogs)
7.2

w who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

soefa.ai

= WPB

® Share of Everything
for Anything _



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services

“Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

107,409,961 39.3%

97,287,216 35.6%

29.2%

79,811,340

63,738,660

40,027,219 14.7%

38,641,707 4.1%

15.5%

42,363,370

Local AM/FM Radio

42,714,536 15.6%

Podcasts
Newspapers
Audio Streaming Services

Billboards

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA

m P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %) R
soefa.ai

1664 Share of Everything

for Anything =

Quick service restaurants used past 30 days: KFC



Direct Mail

Websites
Social Media
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,105,073 28.3%
1,324,707 33.9%

1,537,584 39.3%

897,031 22.9%

562,425 14.4%

Local AM/FM Radio

659,404

Cable TV Networks

Local Broadcast TV

Audio Streaming Services
Podcasts

Billboards

Newspapers

492,742 12.6%

585,919 15.0%

458,155 11.7%

20 MINNEAPOLIS-ST. PAUL
387,727 9.9%

433,225 11.1%

D
i
oo

¥ P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 88 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a o al for Anything o

Quick service restaurants used past 30 days: KFC



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

854,336 34.0%

990,155 - 39.3%
697,858 27.7%

590,513 23.5%

431,879 17.2%

422,933 16.8%

Local AM/FM Radio

412,114 16.4%

Newspapers

Video Streaming Services
Billboards

Podcasts

Audio Streaming Services

326,802 13.0%
421,970 16.8%

312,727 12.4%
) ' ST. LOUIS
363,501 14.4%

264,736 10.5%
m P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

’I

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 134 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . a 1 for Anything =

Quick service restaurants used past 30 days: KFC



Social Media

Websites

Broadcast, Cable, & Sat TV
Local Broadcast TV

Direct Mail

Cable TV Networks

“Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

696,452 35.8%

626,672 32.2%

455,739 23.4%

287,638 14.8%

586,650 30.29%

276,111 14.2%

Local AM/FM Radio

289,524 14.9%

Video Streaming Services
Newspapers

Billboards

Audio Streaming Services

Podcasts

225,776 11.6%

218,862 11.3%

146,861 7.6%

- CINCINNATI
165,451 8.5%

164,247 8.4%
P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 QualIntab: 171 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . al for Anything ¢

Quick service restaurants used past 30 days: KFC



Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

729,850 37.5%
576,926 29.7%

690,456 35.5%

493,403 25.4%

335,641 17.3%

317,213 16.3%

301,444 15.5%

Local AM/FM Radio

263,356

Newspapers
Podcasts
Audio Streaming Services

Billboards

WEST PALM BEACH-BOCARATON DMA  Scarborough R1 2026: Jan25-Jan26  Qual Intab: 236

211,123

| 192,687 9.9%

WEST PALM BEACH-BOCA RATON

192,729 9.9%

121,134 6.2%

¥ P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Quick service restaurants used past 30 days: KFC



